Question on Notice
No. 205
Asked on 27 April 2004

MS MALE asked the Minister for Tourism, Fair Trading and Wine Industry Development (Ms Keech)—

QUESTION:

Could she advise what steps her department is taking to educate families about managing their
household credit card and other debts?

ANSWER:

| thank the Member for the question and recognise the excellent work Ms Male does in her electorate of
Glasshouse in informing her community of consumer and credit issues.

Currently, Australians are not managing their money well. Australians increased their household debt
from 85% of disposable income in 1996 to 140% at the end of last year. The saving rate has fallen from
9% in 1990 to minus 2% last year. The ANZ Bank 2003 National Financial Literacy Survey also reveals
some groups of consumers lack key financial skills, with 18 to 24 year olds having the lowest financial
literacy levels. The study found 67% tried to save regularly, but 16% of adults spend all their income as
soon as they get it and do not really plan for the future. 26% of the adult population said they have
problems setting aside money for major financial outlays.

In order to address some of the financial challenges facing Queensland families, the Office of Fair
Trading recently launched Phase Two of the consumer credit campaign. The $100,000 campaign, called
Control your Credit, follows the launch of Phase One of the campaign in 2002. Phase One resulted in
45% of Queenslanders saying they had received or heard advice from the Office of Fair Trading on
consumer credit in the months after that campaign.

Phase Two of the campaign aims to increase consumers’ awareness of their consumer credit rights
under the Consumer Credit Code (the Code) and to help them manage their credit arrangements more
effectively. The campaign, together with associated proactive compliance checks, also seeks to improve
credit providers’ awareness of the Code and their obligations. It targets some of Queensland’s most
vulnerable consumers — people on low incomes and young people who are making credit choices. Key
messages include advice on managing debt, credit cards, loans including mortgages, personal and
interest free loans and small loans from fringe credit providers, credit records, debt collection and other
credit contracts such as those for mobile phones. The campaign commenced in April 2004 and will run
until September 2004.

The campaign includes print advertising which commenced in May 2004 in the finance and motor sales
classified sections of newspapers, State-wide. The Office of Fair Trading is also trialling radio advertising
in the south-east Queensland and Townsville regions of the State. The advertising provides
Queenslanders the opportunity to contact the Office of Fair Trading for a free Consumer Credit Kit. The
kit includes the Good Credit Guide, a copy of Noel Whittaker's book Controlling your Credit Cards, a free
calculator and a series of fact sheets. Office of Fair Trading customer service staff are also available to
provide advice on credit issues under the Code via the Office Fair Trading advice line, on 1300 658 030.
| have also recently launched an online credit health check-up on the Office of Fair Trading’'s website
www.fairtrading.qgld.gov.au where consumers can complete a series of questions on credit issues, and
depending on their responses, be provided with a credit diagnosis that recommends a series of actions
for them to better manage their credit. The campaign also includes enhanced website material and a
media promotional campaign.

This program of educational activity will be complemented by continued proactive compliance checks of
credit providers, so Queenslanders can be assured that credit operators doing the wrong thing will be
identified and their activities curtailed. | urge Members of Parliament to follow Ms Male’'s example and
widely promote the Office of Fair Trading’s credit campaign messages and alert their constituents to the
availability of the free Consumer Credit Kit.


http://www.fairtrading.qld.gov.au/
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