
Question on Notice 
No. 199 

Asked on 27 April 2004 
 
MISS ROBERTS asked the Minister for Tourism, Fair Trading and Wine Industry Development (Ms 
Keech)—  
 
QUESTION: 
 
What is the Beattie Government doing to promote and encourage tourism in the Gympie Electorate?  
 
ANSWER:  
 
The Queensland Government undertakes a range of initiatives to promote and develop tourism on the 
Sunshine Coast, including Gympie. 
 
In responding to the need for a whole-of-government approach to tourism development in Queensland, 
the Growing Tourism Strategy was launched by the Premier in 2001 to integrate and build on the many 
activities carried out in our government agencies.  The Growing Tourism Strategy has a state-wide 
focus, however many of the issues advanced at a state level benefit all of Queensland’s regions.  The 
Strategy has and will continue to provide the framework for improving the coordination and tourism focus 
at the regional level.  For example, the relationship between the Department of Tourism, Fair Trading 
and Wine Industry Development, Tourism Sunshine Coast, Tourism Queensland and industry will be 
enhanced with the release later this year of the Sunshine Coast Destination Management Plan. The plan 
was developed in consultation with the Regional Tourist Organisation, and will act as a blueprint guiding 
future marketing and development initiatives for the Sunshine Coast and surrounds.  
 
Tourism Queensland through Tourism Sunshine Coast encourages tourists to relive the tradition that has 
given Gympie its special place in history by encouraging tourists to visit the Gold Mining Museum which 
contains displays covering the gold rush days, the Lighthorse Museum, Andrew Fischer House, Mary 
Valley Heritage Railway and Woodworks Forestry and Timber Museum. These attractions provide an 
outstanding range of cultural as well as historical exhibits which all contribute to overall tourist 
experience of Gympie.  
 
Gympie tourism operators have the opportunity to showcase their product on various tourism websites 
via membership in the Australian Tourism Data Warehouse (ATDW). The ATDW is a national storage 
and central updating point for Australian tourism information such as accommodation, tours, attractions 
and transport.  Gympie tourism product is currently displayed on websites such as www.Australia.com 
and www.queenslandholidays.com.au as well as through the Sunshine Coast Regional Tourism Net 
(RTN) website. Fourteen regional tourism websites make up the RTN that provides regional tourist 
organisations with online capability and is coordinated and supported by Tourism Queensland. 
 
In 2002-2003 Tourism Queensland invested around $2.2 million on domestic marketing for the Sunshine 
Coast region and worked hard to raise the level of awareness and profile of the region in the key markets 
of Sydney and Melbourne. Promotion came in the form of billboards, press and magazine 
advertisements and activity and television commercials. 
 
Gympie is also promoted to the Queensland drive market through the sixth edition of the South East 
Queensland Country Touring Guide 2004. Over 900,000 copies of the guide have been distributed over 
the last five years. The 116-page free publication provides locals and visitors with a stylish, 
comprehensive and accessible overview of the six tourist regions that comprise South East Queensland 
Country. It was produced in partnership with associated regional tourist organisations and members. The 
guide contains many handy references including suggested touring itineraries, regional overviews, 
events calendars, regional maps, where to stay, eat and play, and tourism contacts within each of the 
areas and their sub-regions. 

http://www.australia.com/
http://www.queenslandholidays.com.au/
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The Sunshine Coast participates in joint marketing activities to promote the region to long haul markets 
such as the United Kingdom, Europe and North America. Promotional activity is done under the banner 
of Southern Queensland, which encompasses the Gold Coast, Sunshine Coast, Brisbane and Fraser 
Island. 
 
New Zealand is also an important market for the region and Tourism Sunshine Coast representatives 
visit the market once a year for a sales blitz and a small number of Sunshine Coast operators participate 
in the OzTalk New Zealand event. 
 
The Japanese market is targeted through the Australia Gold 2010 tourism strategy. The strategy’s 
purpose is to encourage Japanese visitors to the Gold and Sunshine Coasts. The Sunshine Coast is 
also promoted in this market through Tourism Queensland’s representation at major trade shows 
annually in Japan. 
 
Tourism Queensland is working with Tourism Sunshine Coast to develop a Tourism Aviation Plan for the 
Sunshine Coast region. The desired result of this plan would be to encourage more visitors to the 
Sunshine Coast region. 
 
Tourism Queensland also offers input and advice on a range of projects in the region including the 
Gympie Goldfields Tourism Precinct. 
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