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-
Background and Methodology

In 2014, Creating Communities Australia, FIFO Families and the Department of Sport and
Recreation collaborated to conduct the FIFO Partner and Family Online Survey.

This research targets partners of individuals who commute long distance for their work. The
objective of the study is to help inform government, companies and community
stakeholders of the characteristics, behaviors, views and challenges that face partners and
children of FIFO workers. This information may then be used to develop initiatives to help
support this group.

METHOD: SURVEY THEMES:
e Online survey * Demographics
e 1,216 participants * Partner’s* Work
* Independent research * Roster
e Sample: partners of individuals who * Employer

commute long distances for their * Health and Wellbeing

work — largely derived from FIFO * Life and Relationships

Families Database * Support
e Conducted April-June 2014 * Communication

* FIFO and Family Decision-Making

* Please note that in the questionnaire and through the remainder * Children

of the report the word “partner” is used to refer to the FIFO worker * General Comments
who is in a relationship with the respondent, and the word

“respondent” is used to refer to the person completing the survey

who is in a relationship with the FIFO worker. C =
reatin
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Demographics

Partner's Type of Work

B FIFO (Fly-in, Fly-
out)
DIDO (Drive-in,
Drive-out)

out)

Gender

B Female

Male

B BIBO (Bus-in, Bus-

The majority of respondents’ (88%)
partners work in FIFO (fly-in, fly-out)
arrangements

The remainder are in DIDO (drive-in,
drive-out, 8%) or BIBO (bus-in, bus-
out, 4%) arrangements

The majority of respondents (93%) are
female, with 7% being male
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-
Demographics

Age of Respondent e The majority of respondents
S0% 45% (84%) are between the ages of
39% 25 and 44 years
40%
30%
509 e The majority of respondents
, 12% (77%) have between 1 -3
10% .
ﬁ l 2% 0% children, a smaller number
. 18-24 25-34 35-44  45-54 55_64 65 (13%) have no children, and
} ] ] ] ] N /
years years  years years years 10% have 4 or more children
Number of Children e Athird of the respondent’s

children (33%) are under 4

years old, just over a quarter
40% o (26%) are 5-9 years old, 18%
are 10-14 years old, 12% are
15-19 years old, and 12% are
20 years old or above

50%

30%

20% 19% 19%

13% I I
10% 7%
I I 2% 1% 0% 0%
0% -- = =
None One Two Three Four Five Six Seven Eight
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Demographics

* The majority of respondents (79%) describe their household
living arrangement as “couple with children living at home”

Description of the household you live in when
your partner is not on roster

Do not live with partner (living with parents) | 1%
Group household (e.g. living with friends) 1 1%

Do not live with partner (children living at home) 1 1%
Do not live with partner (living alone) 1 1%
Other(please specify) N 29

Couple with children no longer living at home I 4%

Couple only I 11%

Couple with children living at home I

79%
0% 20% 40% 60% 80% 100%
Creating
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Partner’s Work

Sector that partner currently

works in e Over half of respondents’ partners work
- Vining in the Mining sector (53%), a quarter work
in Oil and Gas (25%), and a smaller
Oil and gas proportion (17%) work in Construction
m Construction * The majority of respondents (69%)
partners have worked FIFO between 2-9
u Other (please years. 16% have worked 1 year or less,
specity) and 15% have worked FIFO for 10 or more
years

Length of time partner has worked FIFO

1-5 6-11 2-4 5-9 10-14 | 15-19 | 20+
months | months years years years years years
2% 4% 2%

0 10% 42% 27% 9% 4%
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Roster

The most common rosters that partners are
currently working:

O 14 Days on, 7 days off (23%)

O 8days on, 6 days off (14%) :
O 21 dayson, 7 days off (11%) Does your partner S company
O 28 days on, 7 days off (11%) offer a family friendly roster?

*  Most respondents (85%) said their partners’

roster arrangements did not change regularly W Yes

*  The largest group of respondents (39%) stated No
that their partner’s company does not offer a

family friendly roster

B Don’t know

39%

*  The most common ideal roster arrangements
identified by partners:

O 7 days on, 7 days off (26%)

O 14 days on, 14 days off (18%)
0 14 days on, 7 days off (16%)
O 8days on, 6 days off (15%)

*  The vast majority of respondents (87%) felt their
partner was not given a choice in roster
arrangements
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Roster

State where partner is based on roster

1%

B Western Australia
Queensland

W Outside Australia

®m Northern Territory

W South Australia

Other

Region where partner is based on roster
2%4%\ 1%
B Pilbara

Goldfields
B Kimberley
B I'd rather not say
W Midwest

Southwest

The majority of respondents’
partners are based in Western
Australia (61%)

A large number of respondents
partners are also based in
Queensland (27%)

Of those participants in WA, the
most common regions where
respondents’ partners are based are:

O Pilbara region (71%)
O Goldfields region (10%)
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Employer
Partners were employed by a very BHP Billiton 7%
broad range of compa.nies. The 4 Rio Tinto 79
most commonly mentioned were:
Bechtel 4%
»  BHP Billiton (7%) Leighton Contractors 4%
* RioTinto (7%) Monadelphous 3%
e Bechtel (4%) BGC 2%
e Leighton Contractors (4%) Downer 29
John Holland 2%
Laing O’Rourke 2%
Theiss 2%
Creating
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Health and Wellbeing

. The majority of respondents (59%) engage in
exercise of 30 minutes or more between one and
three times per week. A further 24% exercise four
or five times per week

. Half (49%) of partners (FIFO workers) engage in o L .
exercise of 30 minutes or more between one and Description of family's involvement in

three times per week. A further 26% exercise four physical activity/sport since partner

or five times per week
commenced FIFO work

100%
. The highest proportion of respondents’ children

(20%) engage in exercise of 30 minutes or more
seven times per week, 18% of respondents’ 60%
children engage in exercise 5 times per week, and 200,

38% 34%
17% three times per week 23
20% % 5 189 i I ) 12%11%
o R H = = Wl

*  Involvement in physical activity or sport had T .
increased for 27% of respondents and decreased Sr.ga;mflcantly Increased No change Decreased Significantly
0 . increased decreased
for 35% of respondents, while for most partners
(FIFO Workers) physical activity had reportedly W You Partner ® Children
increased for 31% and decreased for 35%

80%

(=
=
2

. No change in physical activity/sport had generally
occurred for children since a parent had
commenced FIFO (75%)
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Health and Wellbeing

The most common barriers to respondents being involved in physical activity or sporting
activities for respondents:

e Lack of time (19%)
e Cost of participating (17%)

Barriers to you being involved in physical activity or sporting activities
0% 10% 20% 30% 40%

= ————
Cost of participating I 1 7%
Fatigue I ] 50
Activity times/days do not fit with my current schedule IEEEEEEE——— 10
Work Roster I 9%
Do not have a strong interest in physical activity or playing club sports I © %,
Do not have the physical capability required to participate I 4%
Risk of injury I 3%
Lack of appropriate sporting and recreation clubs or services in the area N 2%
Lack of information about activities or sporting and recreation clubs I 2%
Necessary to arrange childcare in order to attend N 2%
Do not have the equipment required IR 2%
Lack of transport options HE 1%
Other M 1%
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-
Health and Wellbeing

The most common barriers to partners (FIFO workers) being involved in physical activity or
sporting activities identified by respondents:

* Activity times/days do not fit with my current schedule (27%)
* Do not have the physical capability required to participate (17%)

Barriers to your partner (FIFO worker) being involved in physical activity
or sporting activities

0% 10% 20% 30% 40%
Activity times/days do not fit with my current schedule . 27%
Do not have the physical capability required to participate 17%
Work Roster 14%
Fatigue 12%
Lack of time 10%
Risk of injury | 5%
Cost of participating 2%
Lack of appropriate sporting and recreation clubs or services in the area 2%
Lack of information about activities or sporting and recreation clubs 2%
Do not have a strong interest in physical activity or playing club sports 2%
Necessary to arrange childcare in order to attend 1%
Do not have the equipment required 1%
Lack of transport options 1%
Other 1%
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Health and Wellbeing

The most common barriers to respondents child/children being involved in physical
activity or sporting activities:

* Lack of time (15%)

e Fatigue (13%)

Barriers to your child/children being involved in physical activity or
sporting activities
0% 10% 20% 30% 40%

Lack of time N ] 5%
Fatigue I 3%
Work Roster I 1%
Activity times/days do not fit with my current schedule I 1 1%
Cost of participating I 7%
Lack of appropriate sporting and recreation clubs or services in the area I 7%
Lack of information about activities or sporting and recreation clubs I 7%
Risk of injury I 7
Do not have a strong interest in physical activity or playing club sports NN (%
Necessary to arrange childcare in order to attend I 5%
Do not have the physical capability required to participate I 4%
Do not have the equipment required N 4%
Other N 4%
Lack of transport options [ 3%
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Health and Wellbeing

The most common initiatives that would encourage respondents and their family members
to be more involved in organised sport and recreational club activities are:

* Provision of creche/child care services at the venue (33%)
* More casual activities (e.g. drop in activities, rather than playing a full season (32%)
e Playing at a more suitable time (18%)

Initiatives that would encourage you and your
family members to be more involved in organised
sport and recreational club activities

W Provision of créche / child care services at the
venue

More casual activities (e.g. drop in activities,
rather than playing a full season)

B Playing at more suitable times

B Mixed season (some structured and some
casual drop in)

B Reduced season length

32%

B Other: please specify what the club/s do

Creating
Communities =



100%

80%

60%

40%

20%

0%

100%

80%

60%

40%

20%

0%

Health and Wellbeing

Is your family involved with any
clubs or organisations?

73%
’ 68%
57%
43%
32%
I ] |
You Your partner (FIFO Your Child/Children
workers)
Wes

Type of clubs that the family is involved with

86%
70%
65%
25% ;30/283'5
0% 20% 20%
30/ =
11 o S 10% 9% g9

5%
i % -

Sport Social Recreation Community Professional Other

club/organisation club/organisation club/organisation organisation (eg association
Lions)
W You Your partner (FIFO worker) B Your child/children (if applicable)

club/org

e The majority of respondents
(57%) and their partners (73%)
are not involved in any clubs or
organisations

* In contrast, the majority of
respondents’ children (68%)
are involved in a club or
organisation

e Of those who were involved in
a club or organisation, the
most common type was a
sport club/organisation:

O Child/children (86%)
O Worker/partner (70%)
O Respondent (65%)

6%
29% 3%
|
Cultural
anisation

Creating
Communvties
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Health and Wellbeing

The things respondents think would help
encourage respondents and/or their family
members to take on a role as a volunteer in
an organisation or club are:

* Respondent:
0 More time (104 respondents)
0 Childcare (93 respondents)
0 Partner at home (19 respondents)

e Partner (FIFO Worker):
0 More time (67 respondents)

0 Different/better/consistent roster
(35 respondents)

0 More time at home (34
respondents)

e Child/Children:

0 Age of child / child being older (17
respondents)

0 More time (12 respondents)

What role does your family have in their
club or organisation?

100%

80% 78%

y 62% 62% 60%
60%
45%

39% 0
40% 3%
20% 14%

5% 4% 4% 3%

0% |

Participant Volunteer (e.g. office  Member only (don't Other
bearer; umpire)  participate in activities
or volunteer time)

M You M Your partner (FIFO worker) M Your child/children (if applicable)

Of those involved in clubs/organisations, the most common
role is a participant:

* Respondent - 62%

* Partner-62%

e Child/Children - 78%

Creating
Communities =
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Health and Wellbeing

The majority of respondents state that there has been no change in the level of family involvement in
voluntary activities for community organisations or clubs since their partner commenced FIFO work
(53% respondent, 59% Partner (FIFO Worker) and 80% child/children). Around one-third of
respondents and partners had decreased involvement in voluntary activities since the partner
commenced FIFO work.

Change in level of family's involvement in
voluntary activities for community organisations
or clubs since parther commenced FIFO work

100%

80%
80%

60%

59%
53%
40%
21% 23%
20% 9
9 13%
) 12% oy, - 9% o
L N = N
. e

Significantly Increased No change Decreased Significantly

increased ] ] decreased
HYou Your Partner M Your Child/Children

Creating
Communities



Health and Wellbeing

Changes to the level of alcohol
consumption since your partner
commenced FIFO work

100%
80%
60% 54%
40% 36%
24% 24%
0 16% 169
20% = . 16% o
0% | -
Significantly Increased No change Decreased Significantly
increased decreased
HYou Your Partner
Changes to the level of drug consumption
(other than alcohol) since your partner
oo commenced FIFO work
‘ 4% 89%
80%
60%
40%
20%
0% 1% 2% 3% 1% 3% 2% 4%
(} o L1 L
Significantly Increased No change Decreased Significantly
increased decreased

H You Your Partner

Just over half of all respondents (54%)
rate there being no change to their
level of alcohol consumption since their
partner commenced FIFO work

The majority of respondents consider
their partner’s level of alcohol
consumption to have changed since
commencing FIFO work (33% increase
and 31% decrease)

Almost all respondents rate there being
no change to their own (94%) or their
partner’s (89%) level of drug
consumption since their partner
commenced FIFO work

Creating
Communvties
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Life and Relationships

Rate your quality of life

e  The majority of respondents rate their overall
quality of life overall as good (55%) or
excellent (15%)

0%

W Excellent
Good
*  One-quarter of respondents rate their quality  Fair
of life overall as fair (24%) = Poor
W Very Poor
55%
e Half of all respondents rate the overall _
impact that FIFO has had on their quality of Overall impact that FIFO
life as being positive (somewhat positive has had on quality of life

37%, very positive 12%)

B Very positive

e  Around one-third of all respondents rate the
overall impact that FIFO has had on their
quality of life as being negative (somewhat
negative 27%, very negative 4%)

Somewhat positive

B Neither positive,
nor negative

m Somewhat negative

*  Only 20% of respondents consider that the
overall impact that FIFO has had on their

quality of life as being neither positive nor Creating
negative Communuties =

B Very negative



Life and Relationships

The top three comments from respondents as to why
they chose this rating for the impact on their quality of
life are:

* \Very Positive
0 Positive financially (44 respondents)
0 More quality time together (16 respondents)
0 Good lifestyle (14 respondents)

* Somewhat Positive
0 Positive financially (180 respondents)
0 More quality time together (33 respondents)
O More/quality family time (25 respondents)

* Neither Positive nor Negative
0 Positive financially (51 respondents)
0 Both positive and negative aspects (14 respondents)

O Partner misses out on special occasions/events (11
respondents)

* Somewhat Negative

0 Parenting alone/feel like a single parent (22
respondents)

0 Positive financially (26 respondents)
O Strain on relationship (19 respondents)

* Very Negative
O Partner misses out on special occasions/events (5
respondents)
O Parenting alone/feel like a single parent (5 respondents)
0 Strain on relationship (5 respondents)

Overall impact that FIFO

has had on quality of life

W Very positive
Somewhat positive

W Neither positive,
nor negative

W Somewhat negative

W Very negative

Creating
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Life and Relationships

e Most respondents (68%) consider Overall impact that FIFO has had
that FIFO has had an impact on their on relationship with partner
relationship, with an even proportion
considering this impact to be positive

) B Very positive
and negative.

Somewhat positive

*  One-third of respondents rate the W Neither positive, nor
impact on their relationship with their
partner as positive (9% very positive

and 25% somewhat positive)

negative
B Somewhat negative

B Very negative

e Similarly, one-third of respondents
rate the impact on their relationship
with their partner as negative (5%
very negative and 29% somewhat
negative)

Creating
Communities



Life and Relationships

The top three comments from respondents as to why
they chose this rating of impact on their relationship
with their partner are: Overall impact that FIFO has had

*  Very Positive on relationship with partner
0 More quality time together (13 respondents)

0 Appreciate the time we have together (9
respondents)

W Very positive

O Relationship is stronger (7 respondents) Somewhat positive

e Somewhat Positive B Neither positive, nor

negative

0 More quality time together (36 respondents)
B Somewhat negative

O Appreciate each other (23 respondents)

0 Communication is better (18 respondents) B Very negative

* Neither Positive nor Negative
0 No change in relationship (32 respondents)
0 Strong relationship (19 respondents)

0 Partner has worked FIFO our whole relationship (18
respondents)

e Somewhat Negative
0 Not enough quality time together (27 respondents)
0 Lack of communication (27 respondents)
O Loss of connection/intimacy (17 respondents)
* Very Negative
O Relationship breakdown/separation (11 respondents) Creatin

0 Not enough quality time together (9 respondents) C =y =
ommunties =

0 Lack of communication (6 respondents)



Life and Relationships

. Half of respondents (49%) rate their daily stress In genera| how would you

level as medium, a large proportion (33%) rate it as : 3
high (5% very high and 28% high), and a smaller rate your dally stress level:

proportion (18%) rate it as low (16% low and 2% 2%
very low) m Very high
High
*  The main causes of stress identified by ® Medium
respondents are: W Low
0 Children (279 respondents) = Very low
O Money (278 respondents)
0 Work (188 respondents)
O Household duties (112 respondents)
0 Time (98 respondents)
0 Parenting alone (97 respondents)
O Loneliness (91 respondents )
O Fatigue/lack of sleep (81 respondents)
O Not getting a break/time to myself (39
respondents)
O Family (34 respondents)
Creating

Commurnruties
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Life and Relationships

The main things respondents thought would improve their lifestyle as a partner of a
FIFO worker are:
e Roster (228 respondents)
O Better/different roster (109 respondents)
O Shorter roster (46 respondents)
O Equal time roster (32 respondents)
0 Family friendly roster (30 respondents)
0 Consistent roster (11 respondents)
e Partner home more often/for more time (41 respondents)
e Childcare (38 respondents)
O Childcare (18 respondents)
0 Nanny (12 respondents)
O Cheaper/subsidised childcare (8 respondents)
e Better communication channels (37 respondents)
e Support (37 respondents)
* FIFO social/support groups (33 respondents)

e Site visit opportunities (30 respondents)

Creating
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Support

e Over half of respondents (57%) What level of support in managing
state they currently receive an the unique challenges of a FIFO

inadeqyate level _Of support in family do you currently recieve?
managing the unique challenges of

a FIFO family
B More than enough
support

Adequate level of
37% support

e Over athird (37%) feel they
received an adequate level of
support

B Inadequate level of
support

* Only 6% rate their level of support
as more than enough

Creating
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Support

The most common sources of support normally accessed by respondents are:
* Family (96%)
* Friends (27%)
* Non-government organisation services (20%)

What sources do you normally access for support?

100% .
80%
60%
40%
27%
20%
15%
: 12%
C 5%
4% 2%
0% . |
Family Friends Non government Do not access Other Employer Government Not for profit
organisation support provided services agency services organisation
services (e.g. EAP) services
HRank 1 Rank 2 B Rank 3

Creating
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Support

The majority (93%) of respondents are
not currently making use of any family or
child support programs targeted at
families with a member that works FIFO

The most common support programs
that respondents are currently making
use of are:

O FIFO families (29 respondents)

O Facebook/online groups (11
respondents)

The most common support system that
respondents would use if they became
available to them are FIFO family 40%
support networks (41%) and modified
child care provision (33%)

50%

30%

20%

10%

FIFO family support
networks (e.g. FIFO Families (e.g. access child care only

Are you currently making use of any
family or child support programs

targeted at families with a member that

works in FIFO?

| Yes

No

93%

Support systems that respondents
would use if they became available

33%

20%

Modified child care provision FIFO support phone
applications

Pty Ltd.) when partner is away) 28
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Support

The main services suggested to support families which have a member working
FIFO are:

* Mental health support/counselling (30 respondents)
e Childcare (19 respondents)

e Better communication channels (19 respondents)

e FIFO mothers/family groups (17 respondents)

e FIFO social/support groups (16 respondents)

Creating
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e
Communication

Overall how easy or difficult is it to

communicate with your partner whilst he | _ %) of
tieJsh s swear.on roster? e The largest proportion (42%) o

50% respondents rate their ability to
communicate with partner while
he/she is away on roster as difficult
(35% somewhat difficult, 7% very
L o 15% difficult)

10% I 7%
- L

Very easy Somewhat Neither easy, Somewhat Very difficult
easy nor difficult difficult

40%
35%

30% 27%

Respondents rate the level of
communication between themselves
and their partner whist he/she is away:

Overall how would you rate the level of
communication between yourself and your
partner whilst he/she is away?

70% O About right (60%)

60%

60% O Not enough communications

(38%)
0 Too much communication (2%)

50%
40% 368%
30%
20%

10%

2%

C S
0%

n
Creating
I icati bout the right level of 2 icati al=3
Too much communication A D:;r::i:;i:;tl;\fl o) Not enough communication Commumtles 30



Communication

The most important method of communication identified by the majority of
respondents is phone calls (87% most or second most important)

Other important methods of communication are text message (54% most or second
most important) and video calling (35% most or second most important)

Important methods of communication between your partner and you

and your family while they are away on roster
100%

87%

80% —

60%

247

40%

20%

9%

1% 1%
0%
Phone call Text message Video calling (eg. E-mail Social media site Other
Skype, facetime) (eg. Facebook;
Twitter)

m Most important Second most important

Creating
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Communication

The most frequent suggestions for how communication could be improved are:
O Better phone reception/coverage (118 respondents)

Better internet (86 respondents)

Ability to Skype/video call (73 respondents)

Communication is sufficient (41 respondents)

O O O O

Phone access during the day/on site (40 respondents)

Sources of information where respondants find out

The most frequent sources of information about services for FIFO workers and their

information about services for FIFO families
workers and their families utilised T e
41%
by respondents are: 40%
O Social media (49%) o .
O Internet (41%) - 20%
O Support groups (25%) 10%
10%
O From friends (20%) I - o
’ 0 0% —_—
0 FIFO Worker S Company (106) Social media Internet Support From FIFO Newspapers Local
(e.g. groups (e.g. friends worker's or government
facebook) from FIFO company publications
families)

Communuties =



Communication

The majority of respondents
(94%) were not offered any
information about how to
transition their lifestyle to make
the most of FIFO when their
partner started working FIFO

Written information (90%) is
the most common form for
those who were offered
information by their partners
employer about how to make
the most of FIFO

100%

80%

60%

40%

20%

When your partner started working
FIFO, were you offered any information
about how to transition your lifestyle to

make the most of FIFO?

6%

What kind of information were you offered by your partners employer
about how to transition your lifestyle to make the most of FIFO?

90%

Written information

14%

Induction

workshop/presentation

12%

Online/ Web
information

14%

— -
—

Face to face induction Other (please specify)
with a member of the
community

Creating

Communuties ::



Communication

If a FIFO lifestyle induction workshop or

meeting was offered to you when your

partner was starting FIFO work, would
you have attended?

W Yes

Would you be interested in a workshop
into effective strategies to make FIFO
work for you and your family?

The majority of respondents (80%) stated
that they would’ve attended a FIFO
lifestyle induction workshop or meeting if
it had been offered when their partner
was starting FIFO work

The majority of respondents (72%) would
be interested in a workshop into effective
strategies to make FIFO work for
themselves and their family

Creating
Communvties
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FIFO and Family Decision-Making

What level of involvement did you have
in your partner’s decision to start

cine FIFO? e Over half of respondents (56%)
working .

had a high (32%) or very high
(24%) level of involvement with
their partner’s decision to start

50%

40%

30% working FIFO

20% I . e  One fifth had a low (9%) or very
L% I I o, . low (13%) level of involvement
0% I

Very high Medium Very low

* The vast majority of respondents
(87%) are currently supportive
(36%) or highly supportive (51%)

Currently, how supportive or unsupportive
are you of your partner continuing to work

100% F”:O? . . .
: of their partner continuing to
80% work FIFO
60%
! e Only 4% of respondents were
% 36% . .
A unsupportive of their partner
20% I 9% » working FIFO
o - T %
Highly supportive  Supportive Neither Unsupportive Very
supportive, nor unsupportive -
unsupportive Creatlng
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e
Children

*  39% of respondents consider that FIFO has had a somewhat negative (34%) or very negative (5%)
impact on the connection between their child/children and their partner.

e Afurther 39% of respondents consider that FIFO has had neither a positive, nor a negative impact
on the connection between their child/children and their partner

*  22% of respondents rate the impact as being somewhat positive (17%) or very positive (5%)

Overall what impact has FIFO had on the connection
between your child/children and your partner (FIFO worker)?

50%

40% 39%

34%

30%
20% 17%
10%
5% 5%
» N ]

Very positive Somewhat positive Neither positive, nor Somewhat negative Very negative
negative

Creating
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e
Children

The most frequent explanations for the Overall what impact has FIFO had on the connection
impact FIFO has had on the connection between your child/children and your partner (FIFO worker)?
between their child/children and their partner

are:

300

40%

*  Very Positive

O Partner spends quality time with 30%
child/children when home (12 .
respondents)
*  Somewhat Positive - - I
N . 1R I
O Partner spends quality time with Ve pociive oot mostve Netther oot o Somewnat negatue Ve negatie
child/children when home (41 negative
respondents)
* Neither Positive nor Negative «  Somewhat Negative
O Child/children do not know any 0 Child/children miss partner (49 respondents)

different (51 respondents)

O Child/children miss partner (23
respondents)

O Partner misses out on a lot (17 respondents)
*  \Very Negative

0 Partner spends quality time with 0 Child/children miss partner (6 respondents)

child/children when home (21
respondents)

Creating
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e
Children

Overall what impact has your partner working FIFO had

The majority of respondents (69%) rate the : : : :
on your child/children's education and achievements?

impact of their partner working FIFO on
their child/children’s education and Ao
achievements as neither positive, nor
negative

80%

The main explanations provided by
respondents for this rating were: 20%

* \ery positive

0 Afford private school (11 " =
r nden
espondents) » — - -
O POSltlve f|nanC|a”y (9 Very positive Somewhat positive MNeither positive, nor Somewhat negative Very negative
negative
respondents)

*  Somewhat positive

0 Afford private school (17
respondents)

e  Somewhat Negative

0 Difficult having one parent responsible for
child/children’s education (15 respondents)

O Partner misses out on school
activities/achievements (13 respondents)

0 Partnerisinvolved in
child/children’s education when
home (12 respondents)

*  Very Negative

* Neither positive, nor negative . .
O Noidentifiable themes

O Child/children too young to tell
(65 respondents)

0 No change/impact (51 Crea_ti_ng
respondents) Commumtles 38
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Children

The majority of respondents (84%) rate the Overall since your partner has worked FIFO what impact has
impact of their partner working FIFO on this had on your child's attendance at school (this includes
their children’s attendance at school as absences for illness; not attending school for family holidays
having neither increased, nor decreased 100% etc)?

attendance. 84%

80%

14% of respondents rate the impact as
somewhat decreased level of attendance
or significantly decreased level of

attendance
20% =
The main explanations provided by .
. . % 1%
respondents for why they chose this rating 0% — S e
Significantly increased Somewhat increased Meither increased, nor Somewhat decreased Significantly decreased
a re: attendance attendance decreased level of attendance levels of attendance

*  Significantly decreased levels of

attendance e Neither increased, nor decreased
O No identifiable themes 0 No change/impact (52 respondents)
. Somewhat decreased level of . Somewhat increased attendance
attendance 0 No identifiable themes

O Child/children miss school to
spend time with partner (25
respondents)

0 Take holidays during school time Creating
(21 respondents) Communities =

*  Significantly increased attendance
O Noidentifiable themes



General

The most frequent suggestions for how FIFO workers and their families can be supported
to have positive, healthy and active lifestyles provided are:

*  Health (40 respondents)

0

FIFO friendly gym membership (14
respondents)

Exercise group (7 respondents)
Healthy food on site (6 respondents)

Physical activity encouraged on site (6
respondents)

Sporting groups on site (4 respondents )

Health and fitness information (3
respondents)

e Support (38 respondents)

0

© O O

0

FIFO support groups/networks (12
respondents)

Support from companies (11 respondents)
Support for partners/families (7 respondents)
Support on site for the worker (5 respondents)
Support in every state (3 respondents)

*  Rosters (22 respondents)

0O
0O
0O

Family friendly rosters (11 respondents)
Better rosters (9 respondents)
Even time rosters (9 respondents)

Counselling/mental health support (14
respondents)
Communication (14 respondents)
0 Ability to communicate (12 respondents)
0 Increased communication (2 respondents)

Information (12 respondents )
0 More information (9 respondents)
0 Information from companies (3
respondents)
Visits (11 respondents)
O Family days on site (7 respondents)
0 Camp visits (4 respondents)

Social activities (10 respondents)
0 FIFO social events/ groups (6 respondents)

0 Company organised social gatherings (4
respondents)
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The most common general comments made about FIFO are:

FIFO works well (20 respondents)
e Support (18 respondents)
O Support for families (6 respondents)
0 Mental health support for workers (6 respondents)
O Support for partner at home (4 respondents)
O Support for workers (2 respondents)
e Rosters (14 respondents)
0 Family friendly rosters (9 respondents)
O Even time rosters (5 respondents)
e Difficult lifestyle (13 respondents)
e Companies need to be more family oriented (12 respondents)
e Positive financially (9 respondents)
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