


Current	Consequences	of	Penalty	Rates	
Under	 the	 current	 workplace	 regula:ons,	 it	 is	 difficult	 for	 caravan	 park	 operators	 to	 provide	 cabin	
accommoda:on	at	the	service	levels	required	to	operate	on	a	24/7	basis	because	the	cost	of	doing	so	on	
public	holidays	is		o]en	prohibi:ve.	

To	ensure	that	costs	are	met	many	Caravan	Park	operators	now	seek	to	have	 longer	stay	bookings	at	 the	
expense	of	short	stay	visitors.	 	A	family	who	chooses	to	stay	in	a	cabin	over	Easter	are	likely	to	have	their	
cabins	cleaned	on	the	Thursday	prior	to	Good	Friday	and	again	on	Easter	Sunday.		

Many	operators	will	seek	to	make	a	slim	profit	on	Easter	bookings	(one	of	their	busiest	:mes	for	bookings)	
by	 avoiding	 having	 to	 pay	 the	 50%	 loading	 for	 Part-:me	 or	 Full	 :me	 cleaners	 or	 the	 275%	 loading	 for	
Casuals	on	Good	Friday,	Easter	Saturday	and	Easter	Monday.	

Likely	consequences	of	making	Easter	Sunday	a	public	holiday	from	2017	
To	 cover	 the	 difference	 of	 having	 to	 pay	 $44.25	 per	 hour	 on	 Easter	 Sunday,	 operators	will	 have	 to	 li<le	
choice	but	to	either:	

Minimum	cost	per	hour	around	Easter

Easter	Thursday $17.70

Good	Friday $44.25

Easter	Saturday $44.25

Easter	Sunday $30.98

Easter	Monday $44.25

Consequence

1 Increase	the	price	of	staying	in	a	
Cabin

Reduces	the	incen:ve	of	Australians	and	foreign	visitors	to	
visit	Caravan	Parks.

2 Take	fewer	but	longer	stay	
bookings.	

Reduces	available	overall	supply

3 Reduce	cleaning	Lmes Reduces	 the	 quality	 of	 experience	 and	 sa:sfac:on	 for	
Australians	and	foreign	visitors	visi:ng	Caravan	Parks.

4 Reduce	the	number	of	cabins	
available

For	Caravan	Parks	in	places	that	are	overnight	stays	on	
the	way	to	high	tourist	areas,	and	therefore	unable	to	
rely	on	longer	stay	bookings,	will	reduce	the	number	
of	cabins	available	to	those		they	can	make	a	profit	on.

Caravan Industry Association of Australia Ltd
P.O.Box	788,	Port	Melbourne,	VIC	3207	

214	Graham	St,	Port	Melbourne,	Melbourne	VIC	3207	
Email:	info@caravanindustry.com.au

 Caravanning Queensland
Unit	9,	10	Hudson	Rd,	Albion,	QLD	4010	

P.O.Box	5542,	Stafford	Heights.			Qld			4053	
Email:	info@caravanqld.com.au

Submission No. 40



With	around	90%	of	all	 visitor	nights	 in	 the	 sector	being	 spent	 in	 regional	Australia,	 the	 sector	 is	 a	 large	
economic	contributor	 to	 regional,	 rural	and	 remote	Australia.	 	Therefore	any	of	 the	above	consequences	
will		have	a	dispropor:onately	nega:ve	effect	in	Queensland,	Australia’s	most	decentralised	state.			

Domes:c	 and	 Interna:onal	 visitors	 generated	 49.7	million	 nights	 in	 caravan	 parks	 and	 camping	 grounds	
around	Australia,	 	This	contributed	AU$8.6	billion	of	visitor	expenditure	 to	 the	economy.	With	11	million	
overnight	caravan	and	camping	trips	(domes:c	and	interna:onal)	being	undertaken	throughout	Australia	in	
2015	 –	 a	 7%	 increase	 from	 2014,	 caravan	 and	 camping	 can	 con:nue	 to	 be	 a	 growth	 driver	 in	 regional	
Queensland	at	a	:me	when	it	is	transi:oning	away	from	the	resource	economy.		

Caravan	Parks	are	a	good	employer	of	entry	level	and	unskilled	or	semi-skilled	employees,	who	can	use	the	
skills	 they	 learn	 to	 improve	 their	produc:vity	 and	 subsequent	 career	opportuni:es.	 	However	 increasing	
workplace	costs	affec:ng	their	produc:vity	and	profitability	limits	the	growth	prospects	of	caravan	parks	in	
terms	of	giving	employees	extra	hours	or	increasing	the	numbers	they	employ.		Last	years	submission	by	the	
NTA	to	 the	produc:vity	commission	stated	 that	“with	 the	current	and	ongoing	concerns	na:onally	about	
high	rates	of	youth	unemployment,	there	is	the	poten:al	for	tourism	and	hospitality	to	increase	its	ability	to	
employ	 and	 train	 young	 people	 if	 there	 is	 a	 reasonable	 rather	 than	 restric:ve	 regulatory	 framework	 in	
place,	that	takes	account	of	the	nature	of	this	sector’s	24/7	business	needs,	and	the	large	number	of	small	
businesses	in	the	sector.”	 	This	is	a	posi:on	that	the	Caravan	Industry	Associa:on	of	Australia	agrees	with	
and	believes	that	increasing	costs	on	Caravan	Parks	operators	is	counterproduc:ve	in	this	regard.	

Caravan	parks	are	strong	contributors	to	their	local	economies,	in	addi:on	to	the	non-financial	contribu:on	
they	make	through	the	provision	of	service	such	as	tourist	informa:on,	for	every	$100	of	revenue	received	
by	the	park	$138	of	direct	economic	benefit	flows	through	the	local	economy.		So	any	reduc:on	in	supply	or	
demand	 caused,	 due	 to	 increased	 regulatory	 costs	 such	 as	 increased	 loadings	 for	 Easter	 Sunday	 and	 in	
terms	 of	 a	 flow	 on	 in	 increased	 prices,	 are	 likely	 to	 decrease	 these	 posi:ve	 flow	 on	 effects	 to	 the	 local	
economies	as	a	whole	where	they	are	based.	

We	 therefore	 respecnully	urge	 the	Commi<ee	 to	 reconsider	making	Easter	 Sunday	a	public	holiday	 from	
2017.	

Yours	faithfully,		

Julian	Harniman	

Government	Rela:ons	&	Policy	
Caravan	Industry	Associa:on	of	Australia	Ltd	
M:		 		E: 	
Websites	
		Consumer:	www.letsgocaravanandcamping.com.au	
		Corporate:	www.caravanindustry.com.au	
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